Princeton University Press

41 William Street

Princeton, New Jersey 08540

Author Promotion Form

(form revised 11/17/16)
Person filling out form:       FORMTEXT 

     

Date: 
For multiauthor/multieditor books we strongly prefer that authors/editors return one set of answers
to the questions in section III (questions 6–26).
However, please do return contact info (section I) and complete the second section (questions 1–5) for each author/editor.
Section I.

Book Title:      
Author’s/Editor’s Name (as you wish it to appear on your book):      
Office Address:      
Office Telephone:              Office Fax:              E-mail:      
Home Address:      
Home Telephone:              Home Fax:              E-mail:      
Below, you’ll find a detailed questionnaire that will serve as an invaluable resource in helping the Press plan the promotional activities for your book, from writing jacket copy to getting reviews to advertising and exhibits. We appreciate your completing the form in its entirety and returning it as soon as possible.

Section II.

1) Educational and Professional Training: Please give dates, institutions, academic fields, and degrees. You may attach a CV instead.
     
2) Career: Please give dates, institutions, academic departments, and exact titles. Please list professional associations to which you belong.

     
3) Author Bio: Please provide a brief description of yourself in two or three sentences that we can use at the end of the book and on the jacket or cover. Include your current academic position (title and school) and any appropriate previously published books.

     
4) Published Works: Please give titles, dates, and publishers of books, and mention names of any journals or magazines to which you have been a contributor or in which you have been featured.

     
5) Rights: Have any of your previous books been translated, copublished with a UK publisher, or licensed to a book club? If so, please list title, year, publisher, and/or book club.

     
Section III.

6) This is the most important part of the questionnaire:
Capsule Description: In no more than 250 words, please describe your book to a potential buyer. Discuss what is most important about your book, what distinctive contributions it makes to your field, the method of approach, and the main conclusions you have drawn. Your statement will help our staff in writing jacket copy and all promotional material. Please do not repeat verbatim from your introduction or preface. (N.B.: Jacket/catalog copy for most of our books is between 230 and 250 words but should normally be no more than 250 words.)
     
7) Short Description: In some cases, we may need to describe your book in 50 words or less. What is the most succinct statement that you can make that aptly describes your book?

     
8) FOR TEXTBOOK AND REFERENCE BOOK AUTHORS ONLY: If your book is primarily a textbook or reference book, please provide us with a bulleted list of its most distinctive features or selling points. This will help us create a bulleted list that we may use in our promotions and catalog copy. (A list of four to seven to points would be ideal, and it’s OK if you repeat points made above in your capsule description.)


9) Competition: Are there any competing books? If so, please provide titles, dates, and publisher and indicate how your book differs from them. Include any features that make your book unique or first in its field. If no direct competition, please list books in your field that are related in topic, or books that have made a comparable impact on the field you hope for this one.
     
10) Audience: What is the primary readership for your book? What are the related audiences (if applicable)?

     
11) Special Sales: If applicable, do you have corporate or professional contacts that you recommend we contact for bulk sales of your book? This could include contacts at firms for whom you consult. Please provide names, addresses, and phone numbers of your personal contacts. 
     
12) Direct Mail: Besides supplying our catalogs and other brochures to major domestic and foreign bookstores and libraries, we also send them directly to individuals whose names are on our in-house lists or other lists we rent, including those of the main professional associations. Are there other groups or associations we should consider targeting?

     
13) Class Use: If your book was primarily written as a text for course use, please list the names of courses in which you anticipate your book being adopted for class use.

     
14) Exhibits: Please recommend three to four scholarly meetings you attend regularly where you would like to see your book exhibited.

     
15) Advertising: Please recommend three discipline-specific publications (print or online) where it would be appropriate to advertise your book. If your book is also intended for a wider readership, we will be sure to reach that audience through ad placements in more general-interest publications.      
16) Electronic Promotion:
A. We invite you to become a fan or follower on our Twitter and Facebook pages. And in order to help promote your book, it would be helpful to learn if there are any social networks where you are active. We invite you to provide that information below:

Your web page URL:       
Your LinkedIn URL:
Twitter handle:

Instagram handle:

Facebook URL:       
Your blog URL:       
Other URLs to social networks where you are active in posting:       
B. Do you participate in a listserv, discussion list, or websites on the Internet where we should promote your book? If so, please provide the name of the discussion list and e-mail address of the moderator whom we should contact. List here any additional websites that might promote your book.
     
17) Excerpts or Serialization:
A. Have any sections of this book been printed in a magazine or journal, or other print medium, prior to the publication of this book? If so, please list the material used and where it appeared.


B. Please list any chapters or sections in your book that might be suitable for publication in a magazine or journal before the book appears. This is of particular relevance if your book is written for a general audience.
     
18) Publicity (only for books written for a general audience): Are there any distinctive or newsworthy features of your book that should be emphasized in our publicity (i.e., new research, tie-ins to events, etc.)?

     
19) NYRB reviewers (only for books written for a general audience): Our Publicity Department meets seasonally with the New York Review of Books. As you may know, the NYRB has a vast stable of contributors (see: http://www.nybooks.com/contributors/ ) and is reluctant to use new contributors. The NYRB editor requires that we suggest a series of possible reviewers (generally 2-6 names). With that in mind, please provide the names of NYRB contributors who you envision reviewing your book. Feel free also to make us aware if any frequent contributor on your book’s subject should NOT be suggested.
     
20) Prominent Contacts: If applicable, please provide the names of prominent people you personally know who might be interested in writing an endorsement for the book.

     
21) Lectures and Travels: List any prominent places where you have lectured. Include any plans you may have for the coming year.

     
22) Publicity Hooks (only for books written for a general audience): Broadcast, print, and social media look for hooks, surprising discoveries, sound bites, results, factoids, and key takeaways that might be either quirky or topical on which to frame an article, piece, or social media posting. If applicable, please briefly highlight 3-5 such hooks about your book that could be used for these purposes (single sentences are best). One example might be a story from the book that illustrates it central theme.
     
23) Other Media: Have you been interviewed on television or radio? If possible, please list show names, addresses, phone numbers, contact names, and the date and subject (briefly) of your interview.

     
24) Prizes and Awards: We are pleased to nominate your book for up to five awards and send review copies of your book to the relevant juries. Please, therefore, note any prize or award for which your book may be eligible and include the name (and, if not nationally known, the address) of the sponsoring group. Please limit your suggestions to five, and rank them in order of importance. (If you have a list longer than five, please review the list carefully, as some nominations must be made by the publisher, while others may be submitted by you or a colleague. To make additional submissions, you may purchase copies of your book through your editor at the author discount.)
     
25) University Support: If applicable, please provide the name and email address of the head of the public relations office of the university or college with which you are affiliated.


26) Review Copies: We will, of course, be preparing a review list for your book based on our experience and extensive contacts. However, we welcome your suggestions of any scholarly or specialized publications (including blogs), both regional and foreign, that regularly cover books and might cover yours. If your book is written for a general audience, please suggest general-interest magazines or journals as well. If you know of individuals at any of these publications who might be interested in your book, please list them too.

     
27) In the event you have additional recommendations to help us sell your book, feel free to add them here.

     
